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SD
ue to O

pera’s com
pression 

technology, in 2016, N
igerian, South 

A
frican and Kenyan O

pera users 
saved data equating to approxim

ately 
U

S$280m
, $111m

 and $116m
 

respectively. These three m
arkets 

alone account for over $500m
 in data 

savings

G
hana has the highest percentage of  

O
pera M

ini users on the  
A

ndroid platform
 (73%

) 

O
pera M

ini is A
frica’s favourite brow

ser w
ith 

58%
 m

arket share overall and approx 25%
 of 

A
ndroid m

arket share

G
hanaians, Kenyans, Seychellois 

and M
auritians are the highest data 

users w
ith an average usage of 

over 160M
B

/m
onth

South A
frican users are m

ore likely to 
access new

s and e-com
m

erce apps than 
N

igerians, w
ho in turn,  are m

ore active 
on social platform

s 

V
isits to stream

ing video w
ebsites 

on O
pera M

ini in A
frica have 

increased 36%
 since 2012  

Tw
enty 

one 
years 

ago, 
tw

o 
N

orw
egian 

developers started O
pera Softw

are w
ith the 

vision of an open, affordable internet. In the 
m

id 1990s, the view
 that access to the internet 

should be a universal right w
as a radical one. 

W
ith less than 1%

 of the w
orld online at the tim

e, 
it w

as a pipe dream
 that perhaps only the m

ost 
optim

istic technophiles could have im
agined. 

Indeed, only a few
 years earlier, at the end of 

1991, the first IP connection w
as m

ade betw
een 

Rhodes’ 
U

niversity 
C

om
puting 

C
entre 

in 
G

raham
stow

n, South A
frica and the hom

e of 
com

puter scientist, Randy B
ush in Portland, 

O
regon.

The birth of m
obile in A

frica really occurred 
at the turn of the 21st century and by the 
early 2000s, m

obile netw
ork operators w

ere 
w

orking 
across 

the 
continent 

to 
connect 

A
fricans 

everyw
here. 

W
e 

launched 
our 

fam
ous O

pera M
ini m

obile brow
ser in 2006 

and m
any of these operators becam

e and 
rem

ain 
our 

close 
partners. 

The 
advanced 

com
pression offered in our products enables 

these 
com

panies 
to 

offer 
a 

full 
internet 

experience to their subscribers for less.

Since 2014, average m
onthly data 

usage by O
pera M

ini users in A
frica 

has increased by 171%

O
f N

igeria’s 16 m
illion  

Facebook users, around  
70%

 access Facebook  
via O

pera M
ini

30%
 of data  is w

asted 
in the background

Ten years on, w
e are not only w

itnessing a far m
ore connected continent but w

e’re celebrating 100m
 

A
frican O

pera users across our product portfolio. It’s w
ith im

m
ense pride that against this backdrop 

w
e m

aintain our vision of an open, connected w
orld, pow

ered by great technology and services. 
 This is essential in order to break dow

n barriers that lim
it access to inform

ation, education and 
fun. This report aim

s to shed light on the opportunities and challenges w
e experienced in bringing 

the next 100 m
illion - and beyond - online. It w

ill also take an in-depth look into som
e of the data 

and statistics of the A
frican m

obile w
eb. I hope you find the inform

ation herein valuable and I look 
forw

ard to the next ten years of the m
obile w

eb in A
frica.

Lars Boilesen, C
EO

 O
pera Softw

are
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A
frica’s dynam

ic m
obile internet space presents opportunities for consum

ers and businesses alike. 
H

ow
ever, m

any challenges rem
ain. This dichotom

y is one that O
pera has been responding to over 

the past decade. This section looks at w
here the opportunities lie in the adoption of the m

obile w
eb 

in A
frica, how

 these are being taken advantage of and w
hat challenges m

ust be overcom
e in order 

for all A
fricans to enjoy the benefits of the m

obile w
eb.

T
H

E
 A

F
R

IC
A

N
 M

O
B

ILE
 W

E
B

:  
O

p
p

o
rtu

n
itie

s an
d

 C
h

alle
n

g
e

s
A

frica’s m
o

n
th

ly m
o

b
ile

 d
ata u

sag
e

M
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N
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Since 

2014, 
average 

m
onthly 

data 
usage 

by 
O

pera M
ini users in A

frica has increased by 171%
.  

H
ow

ever, 
due 

to 
O

pera 
M

ini’s 
advanced 

com
pression 

technology, 
users 

have 
saved  

the vast m
ajority of their data. 

W
e consider data com

pression to 
be as relevant and useful now

 as  
it w

as ten years ago
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0.82%

0.7%

1.66%

2.02%

2.59%

2.91%

6.6%

7.52%

16.87%

24%
36%

48%
60%

12%

O
pera

STATC
O

U
N

TER
 G

LO
B

A
L STATS

Top
 9

 M
ob

ile B
row

sers in A
frica from

 S
ep

t 2
0

15
 to S

ep
t 2

0
16

C
hrom

e

A
ndroid

U
C

 
Brow

ser

Safari

BlackBerry

Sam
sung  

Internet

IEM
obile

N
okia

O
ther

58.3%

O
P

P
O

R
T

U
N

IT
IE

S
C

H
A

LLE
N

G
E

S

Increase in data usage
H
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M
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G
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ing appetite for m
edia-rich  
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2016 m

arks the first year that m
ore sm

artphones are being shipped in A
frica than feature phones

2. 
W

hilst this isn’t necessarily reflective of the handsets currently in use, it’s a sign of A
frica’s A

ndroid 
future. Indeed, A

frica’s sm
artphone penetration is expected to reach 50%

 by 2020, from
 only 18%

 in 
2015

3.

40 80

2010
2011

2012
2013

2014
2015

2016
2017

2018
2019

2020

1200

B
y 2021 there is set to be 13-fold increase in m

obile data traffi
c in A

frica. This w
ill be driven by the 

increase in sm
artphone subscriptions and dem

and for m
edia-rich content and data-intensive apps

1.

1 Ericsson M
obility Report: O

n the Pulse of the N
etw

orked Society, June 2016
2Jefferies &

 C
o via Statista, 2015

3 M
cKinsey G

lobal Institute: Lions on the M
ove II: Realizing the potential of A

frica’s econom
ies, Septem

ber 2016

A
ccording to the International D

ata C
orporation, 89%

 
of all sm

artphones shipped in A
frica during the first 

quarter of 2015 w
ere pow

ered by A
ndroid and 45.1%

 of 
those w

ere priced below
 $100

4. O
pera M

ini’s A
ndroid 

user-base in A
frica grew

 2,284%
 betw

een 2013 and 
2016, 

a 
far 

steeper 
grow

th 
curve 

than 
w

itnessed 
for A

frican A
ndroid grow

th overall (estim
ated to be 

betw
een 75%

 and 100%
5). The reason for this dram

atic 
grow

th is in part due to O
pera’s partnerships w

ith 
handset m

anufacturers such as Tecno and Sam
sung, 

but can also be attributed to a refocus by O
pera on 

the A
ndroid platform

 as the key to A
frican connectivity, 

dem
onstrated by O

pera M
ini’s product refresh w

ith a 
native A

ndroid look-and-feel.

V
isits to stream

ing video w
ebsites  

on O
pera M

ini in Africa have  
increased 36%

 since 2012

4 International D
ata C

orporation, ‘M
iddle East and A

frica Sm
artphone M

arket to Top 155 M
illion U

nits in 
    2015 as Sub-$200 Segm

ent Surges’ Jul 2015
5 Jefferies &

 C
o via Statista, 2015

Feature phones

160million units

Sm
artphones

O
pera M

ini A
ndriod U

sers

2013
2014

2015
2016

40,000,000

32,000,000

24,000,000

16,000,000

8,000,000

From
 feature phone to sm

artphone brow
ser

Q
Z.com

 2015. data: Jefferies &
 C

o via statista
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O
verall, 42%

 of South A
fricans w

atch video content on their m
obile devices (m

ore than the global 
average of 30%

) 6 and 57%
 of N

igerians w
ant to w

atch TV
 and video content on dem

and
7. V

isits 
to stream

ing video w
ebsites on O

pera M
ini in A

frica have increased 36%
 since 2012. U

sers from
 

Tanzania are m
ost likely to visit w

ebsites such as YouTube follow
ed by South A

frica and G
hana.

 6
 In
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d
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 ‘M
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5

South A
frica leads in m

obile application usage w
ith around a third of 

the population using m
obile apps. This com

pares to 31%
 in G

hana, 28%
 

in N
igeria, 19%

 in Kenya and 18%
 in U

ganda
8. G

hana is O
pera M

ini’s 
m

ost m
ature A

ndroid m
arket w

ith 73%
 of users on A

ndroid. It is also the 
only sub-Saharan m

arket w
here iO

S features in the top ten platform
s 

for O
pera M

ini users.

O
pera M

ini consistently ranks in A
frica’s top 10 free apps, overall, on 

G
oogle Play; and com

es in at around num
ber 3 in the C

om
m

unications 
category after Facebook M

essenger and W
hatsapp.

8
 G
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p

o
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o
rld
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e W
o

rx ‘M
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b
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frica 2
0

1
5

’, 2
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1
5

Tanzania 22%

Ethiopia 16%

G
hana 19%

Search 
24%

Sport 
4.2%

Shopping 
2.2%

V
ideo 10.1%Know

ledge/Education 
8%

Social 37.1%

Local 
N

ew
s 9.4%

International  
N

ew
s 5%

V
isits b

y w
eb

site typ
e on O

p
era M

ini in A
frica

N
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It is often said that content is king and this is no m

ore true than it is in A
frica. O

pera M
ini users are 

accessing local new
s as m

uch as 300%
 m

ore than in 2014 w
ith popular w

ebsites being N
aij.com

, The 
Punch (N

igeria); EW
N

, Supersport and D
aily Sun (South A

frica); D
aily N

ation, The Standard and The 
Star (Kenya). The O

pera M
ini hom

epage focuses on bringing the latest new
s to users and over the 

years, O
pera M

ini has transform
ed from

 being solely a brow
ser to being a portal for localised new

s 
headlines.

In 2015 O
pera launched a partnership w

ith W
orldreader to provide a distribution channel for 

W
orldreader’s pow

erful library of free ebooks. W
orldreader is a non-profit organisation that provides 

children and fam
ilies across A

frica w
ith access to digital books, m

any of w
hich are free of charge. The 

books in the digital library range from
 classic novels to traditional, A

frican stories and are available in 
a variety of A

frican languages. In just three m
onths five m

illion new
 readers joined the platform

 and 
now

 around tw
o m

illion A
frican O

pera M
ini users read e-books via W

orldreader every m
onth.

C
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 d
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e
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D
ata rem

ains prohibitively expensive for 
m

any m
obile users in A

frica. This m
eans 

that 
even 

if 
sm

artphone 
penetration 

is 
increasing, 

m
any 

people 
don’t 

use 
their devices to their full benefit. W

hilst 
som

eone in G
erm

any on an ‘average’ 
salary can afford 500M

B
 after w

orking for 
just one hour, a N

igerian w
ill have to w

ork 
around three and a half days to afford 
the sam

e. Indeed, it’s not surprising that 
53%

 of A
fricans can afford only 20M

B
 per 

m
onth

10. 

Earlier 
this 

year 
research 

from
 

O
pera 

found 
that 

30%
 

of 
all  

m
obile data is w

asted in the background. 
B

ackground data is all the internet traffi
c 

that goes on w
hen you’re not actually 

using an app: em
ail syncing, pre-fetching 

ads, new
s articles or feeds - even though 

you m
ay never read them

. M
ost apps are 

m
ade to give a great user experience, not 

to save data. U
nfortunately this m

eans 
that 

m
any 

data 
users 

are 
essentially 

throw
ing aw

ay the equivalent of $1 out of 
every $3 spent on data.

9 M
cKinsey G

lobal Institute 2015
10 Facebook Internet.org ‘State of C

onnectivity 2014’

G
erm

any 
1

73%
Facebook  
M

essenger

73%
G

m
ail

57%
G

oogle D
rive

54%
W

hatsA
pp

39%
H

angouts

U
SA

 
5.7 

South A
frica 

18 H
ours 

N
igeria 

28.2 H
ours 

Research from
 O

pera 
found that 30%

 of all 
m

obile data is w
asted 

in the background

Top free apps overall from
 G

oogle Play in  
South A

frica (O
ct 2016)

Top free com
m

unication apps from
 G

oogle 
Play in South A

frica (O
ct 2016)

1. W
hatsA

pp M
essenger

1. W
hatsA

pp M
essenger

2. SH
A

REit
2. Facebook M

essenger

3. Facebook M
essenger

3.O
pera M

ini w
eb brow

ser

4. Facebook
4. im

o free video calls

5. O
pera M

ini w
eb brow

ser
5. W

eC
hat

6. Instagram
6. M

yVodacom

7. Facebook Lite
7. Truecaller: C

aller ID
 $ D

ialer

8. im
o free video calls

8. C
aller ID

 &
 B

lock by C
allA

pp

9. U
ber

9. Skype

10. C
apitec Rem

ote B
anking

10. B
B

M

Sense Tow
er O

ct 2016

9  M
ckinsey G

lobal Institute 2015

H
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O
pera M

ax’s Sm
art A

lerts autom
atically identify apps that use a lot of data in the background. 

O
pera M

ax then guides you on how
 to m

anage these data-hungry apps, using an easy, tw
o-tap w

ay 
to block apps from

 using your m
obile data.

C
H
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E
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 n
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o
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C
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s

In N
orw

ay only around 400 people share a cellphone tow
er on average, w

hilst in N
igeria it’s 

closer to 6,000
11. This m

eans that even w
hen 3G

 netw
orks are available, due to congestion, the 

experience can be very slow
. M

obile subscriptions in A
frica are m

ainly G
SM

/ED
G

E-only but by 2021 
alm

ost 80%
 of subscriptions w

ill be for 3G
/4G

12. That said, the increase in num
ber of cellphone 

tow
ers and their capacity is not increasing nearly as quickly as the increase of data spent per 

person.

Since 2012, the average size of w
eb pages served to the 

m
obile w

eb has m
ore than doubled and is set to double again 

by 2018
13. This is due to larger im

ages, trackers, bloatw
are, etc, 

w
hich translates to users paying m

ore for essentially, the sam
e 

inform
ation. 

In response to this, O
pera this year launched its ad blocker 

for O
pera M

ini A
ndroid. The ad blocker in O

pera M
ini helps 

w
ebpages 

load 
40%

 
faster 

than 
w

ithout 
the 

ad 
blocker 

technology. The com
pression technology used in O

pera M
ini 

and O
pera M

ax can also help w
ith issues relating to congestion 

and page sizes. A
 lighter m

obile w
eb can help get you online, 

even in poor netw
ork conditions.

1
1  N

C
C

 &
 G

ov. N
o

rw
ay

12 Ericsson M
obility Report: O

n the Pulse of the N
etw

orked Society, June 2016
13 M

obile H
TTP A

rchive, 2015

 A
 lighter m

obile 
w

eb can help get 
you online, even 
in poor netw

ork 
conditions.

S
p

o
tlig

h
t o

n
 N

ig
e

ria
N

igeria is the m
ost ‘m

obilised’ country in the w
orld, ahead of South A

frica and India, 
w

ith 76%
 of internet traffi

c going through m
obile

14. 

B
etw

een 2011 and 2016 sm
artphone penetration rose 121%

 from
 7m

 to 15.5m
15 and 

O
pera’s A

ndroid users grew
 by 5,379%

 in the sam
e period.

O
pera users on M

ini and M
ax in N

igeria saved approxim
ately U

S$280m
  

in data costs in 2016.

A
s of June 2016, N

igeria had 16 m
illion Facebook users, around 70%

 of  
w

hom
 are accessing Facebook via O

pera M
ini.

N
igeria’s m

ost used apps according to O
pera M

ax data include W
hatsA

pp, Facebook, 
G

oogle Q
uick Search, Instagram

 and C
hrom

e. Instagram
 is the m

ost data-intensive app 
w

ith M
ax saving 50%

 of user’s data spend.

A
ndroid users m

ake up 42%
 of overall O

pera M
ini users.

    

O
p

e
ra’s m

arke
t sh

are
 in

 N
ig

e
ria

0.5%

0.33%

1.27%

1.34%

1.36% 2.92%

4.38%

5.6%

10.47%

32%
48%

64%
80%

16%
0%

O
pera

Top 9 M
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row
sers in N

igeria from
 2015 to 2016

C
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A
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U
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N
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O
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South A
frica has an active online user base; 59%

 of active internet users go online 
m

ore than once a day and 36%
 visit instant m

essaging through platform
s such as 

W
hatsA

pp, Facebook M
essenger and B

B
M

16.

O
pera users on M

ini and M
ax in South A

frica saved approxim
ately U

S$111m
 in data 

costs in 2016.

South A
frica’s m

ost used apps according to O
pera M

ax data include C
hrom

e, 
Facebook, Truecaller, O

LX
, Skype and N

ew
s24. H

ere w
e can see the dom

inance of 
e-com

m
erce and new

s w
ebsites in South A

frica.

A
ndroid users m

ake up 58%
 of overall O

pera M
ini users.
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Kenyans are som
e of O

pera’s highest data users per person across A
frica.

O
pera users on M

ini and M
ax in Kenya saved approxim

ately U
S$116m

 in data costs in 
2016.

A
ndroid users m

ake up 50%
 of overall O

pera M
ini users.
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